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Perlego

Education is a multi-trillion dollar market
facing structural challenges
Higher Education students are expected to double in the next

decade, up from 235m in 2024 (Unesco) while education is rapidly
moving online.

Digital education solutions
are the answer to old and new problems
The pandemic has accelerated global Edtech spend, forecasted to

double to $360B by 2024 from $160B in 2019, a Compound Annual
Growth Rate of 17% (Citi Research)

Perlego has a winning product, brand
and business model in the market

We democratise access to course materials, aggregating the world’s
leading publishers on a simple all-you-can-read subscription model
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Our solution benefits both students
and publishers
Perlego’s win-win model helps students save money, learn more

effectively and helps publishers earn more from their content through
revenue share

As proven by our rapid growth
in content and paying subscribers
Perlego’s Annual Run Rate has grown by 80% YoY CAGR 2020-2023

(Source: Management accounts), underpinned by strong growth in
content, paying subscribers and partner institutions

We have a clear growth strategy to take
advantage of our leadership position

Scale in our home market, expand in Europe and North America and
help students learn collaboratively ‘beyond reading’


https://www.unesco.org/en/articles/higher-education-how-do-we-unleash-talent-next-generation
https://www.holoniq.com/notes/10-charts-for-a-changing-education-market
https://www.investopedia.com/terms/c/cagr.asp
https://www.investopedia.com/terms/c/cagr.asp
https://drive.google.com/file/d/1DFJeUHeIP3OTm8C07-x7JtuWAnYSpWoj/view?usp=sharing

OVERVIEW

Billed as the ‘Spotify for textbooks’,
Perlego is democratising access to education

WHAT

Billed as the ‘Spotify for textbooks’, Perlego
makes education more accessible to all
with a digital library that gives university
students unlimited access to over 1 million

academic titles from the world’s leading
publishers, at an affordable price.

HOW

We sell subscriptions globally through two
channels: DTC, where the students pay
for their own subscriptions; and B2B2C,
where institutions purchase subscriptions
in bulk on behalf of their students.

Perlego

REVENUE DEMAND @ o1C B2B2C

$20m
$15m

$10m

$18M

ARREOY23

40% $75M

YoY ARR growth  EST. ARR 2027
forecast 23-24

125,000 225

Paying subscribers Partner institutions
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SUPPLY

1.2M

Live ebook titles YTD

3,000+

Publisher imprints

B Titles @ Global coverage

43%

Title CAGR

S

Languages


https://www.standard.co.uk/business/perlego-how-cambridgegrad-built-the-spotify-of-textbooks-b985031.html

The industry wide challenge
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THE PROBLEM FOR STUDENTS

The textbook model
isn’t working for students

7/10

think textbooks
are too expensive

Students said that they had not
purchased a textbook at least
once because they had found
the price too high.

+847%
Textbook
price

inflation

Perlego

73%

prefer access over
ownership

Students believe having access
to textbooks is more important
than owning them.

+100%
Subscription
economy

growth
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-Feb 9
‘ Why tf are college textbooks so expensive for??? =

2h
% I'm so glad | bought these really expensive college textbooks so that 8
years later they could be used to prop up my computer monitor

N - Feb 6
&_ I'm asking again WHY ARE TEXTBOOKS SO EXPENSIVE

% - Aug 15, 2019

@: In higher ed, Pearson is behind the absurdly expensive textbooks, now
mostly for rent online. (Please, colleagues, do not assign these things to
your students.)

1+ 17 Jan 2018
It really really bugs me that textbooks published by Pearson are so
expensive. You'd think that education companies would want to HELP
students.


https://www.economist.com/graphic-detail/2014/08/20/a-textbook-case-of-price-gouging
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/thinking-inside-the-subscription-box-new-research-on-ecommerce-consumers

THE PROBLEM FOR STUDENTS

An experience not fit
for the 21st century...

Bad quality pirated PDFs

Used books in wrong editions
Reading assignments over email
Ad-ridden bibliography tools
Complicated library systems
Where are my class notes?

Unfriendly Learning Management System

X X X X X X X X

Dispersed Lecture slides

Perlego
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MCQ on Biophysics

1y of Nuclear Magnetic Rezonance (NMR) was elucidated by
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stitution of purine for pyramidine

s linking of prine with pyramidine

or More Biophysics MCQs:
hitp://www.mcabiology.com/2012/11/meg-on-biophysics.html

~_ il




THE PROBLEM FOR PUBLISHERS

Publishers only monetise 35% of their adoptions,
leaving 65% on the table

US EXAMPLE: HED PUBLISHERS LOSE AN ESTIMATED $5.4B TO SECONDARY AND PIRACY
Est. FY2020 US HE Sales ($ million)

$1,797 4

Based on data from Pearson’s Annual Report FY19 relating to the share lost ot secondary and piracy and Association of American
Publishers total US HED course material publisher revenues (2019) updated to reflect 2020 revenue trend from the sum of Pearson,
Cengage and McGraw Hill. HED: Higher Education

Perlego Strictly confidential

1. Total value of US HED adoptions

Only an estimated 36% of adopted units
translate into publisher sales (BofA, 2019). If all
adopted units were new purchases, the
publisher’s US HED serviceable obtainable
market (SOM) is worth c. $8.5B.

2. Publisher sales lost to secondary

An estimated 42% of adoptions are lost to the
secondary market (BofA, 2019). This could
equate to c. $3.6B for US HED publishers

3. Publisher sales lost to piracy

An estimated 21% of adoptions are lost to
piracy (BofA, 2019). This could equate to c.
$1.8B for US HED publishers.

4, Actual Publisher US HED Sales

Based on AAP US HED publisher course
material revenues (2019), updated to reflect
sales trends from Pearson, Cengage

and McGraw Hill in 2020


https://drive.google.com/file/d/17TVWZJ6vCKpxomLUSY81C69DTTd_AMla/view?usp=sharing
https://drive.google.com/file/d/17TVWZJ6vCKpxomLUSY81C69DTTd_AMla/view?usp=sharing
https://drive.google.com/file/d/17TVWZJ6vCKpxomLUSY81C69DTTd_AMla/view?usp=sharing
https://publishers.org/
https://publishers.org/

The solution
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THE SOLUTION

One membership for all learning materials

.. Unlimited access

The world’s academic library now fits in a pocket.
From biochemistry to theology, anyone can learn

anything, anytime, anywhere.
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Social justice in educatio...
Alternative Learning Patte...
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& Affordable for all

We want to make learning material universally
affordable. We give students access to the world’s
largest online library, for an accessible price.
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THE SOLUTION

We help learners master their course materials

LI Adaptive Learning Experience

Recognising students' diverse learning styles

and needs, Perlego provides a fully customizable
web and mobile reading experience, audio options
for improved comprehension, and accessibility
features for enhanced support.

Notebook

Books ~ Colours v Clear filters X

1)

Thinking Better

Think Better

Marcus du Sautoy
How to Be a...

Ten Days in... 2 + ¢

D Y The ancient Egyptians came up with an impres:
denote different powers of 10. They represente

E] Move! hobble for cattle (a device that limits their movi

coil of rope, a thousand by a water lily, ten thot
one hundred thousand a frog and finally a millic
his knees with his arms in the air looking like he

L — N s

() The Uni-Vverse

This is a note that people learn better when 1
interested in the material they are studying,
in the material for their own lives.

View inreader Today

As | look over this situation, | am concerned thz
unsuccessful student.

#. Easy Annotation

Saving important content is effortless with Perlego.

Students can highlight and annotate what matters
in seconds, copy and paste into their projects,
share passages with peers, and conveniently
access all their notes in the Notebook for revision.

References & citations «

Harvard e

Reference List ©

Tortora, G. and Derrickson, B. (2017)
Tortora’s Principles of Anatomy and
Physiology. 15th edn. Wiley. Available at:
https://www.perlego.com/book/2328886/to
rtoras-principles-of-anatomy-and-
physiology-pdf (Accessed: 18 October

The Muscular
System

The Muscular System and Homeostasis

Effective Study Tools

Perlego helps students maximise their learning time
by streamlining essential tasks, including swift
search capabilities, straightforward material
organisation, time management tools, and effortless
bibliography creation.

CHAPTER11 ©® *®

P -

2023). 00
Copy
In-Text Citation [F) Read aloud
(Tortora and Derrickson, 2017)
Copy Q Did you ever wonder ho 1.0x v P] [} @ »l
For a more accurate citation, select the text you would

like to cite.

11 | How Skeletal Muscles

Produce Movements

‘We'll make the reference, you check the page x



THE SOLUTION

Efficient reading

P
and studying for students
Q
. H
LL Anywhere, anytime
oA
Students carry their university library in their =
pockets: they can read or listen to their material 99
at uni, home or on the train, on any device.
@
J Easy annotation
= Saving what'’s important has never been easier.
Students can highlight and annotate what matters
in seconds, copy and paste to their writing project,
share passages with peers or export to their Test your knowledge
favourite note-taking app.
The first modern Homo sapiens in Southwest Asia date to shortly
after 100,000 years ago. When did they first appear in the fossil
Effective exam preparation record of East Asia and Europe?
@
Perlego helps students master their content
as they read with Al-based quizzes and exercises A 250,000 years ago
aimed at increasing reading comprehension
and retention. B 100,000 years ago
[ C 60,000-40,000 years ago ]

D 30,000-15,000 years ago

Perlego Strictly confidential 1



THE SOLUTION

We serve learners from first day of class into the workplace
with the majority of the world’s leading education publishers

INTERNATIONAL

us

Perlego

Freshman

ENGLISH
% CENGAGE

WILEY

macmillan
international

HIGHER EDUCATION

ENGLISH

Sophomore

NON-ENGLISH

+. 2 CENGAGE

| ZANICHELLI
$WILEY-VCH

[

WILEY

%4 macmillan

learning

Junior

ENGLISH

B CAMBRIDGE

Senior

@ Springer

‘y UNIVERSITY PRESS
ELSEVIER & Thieme
Taylor &Francis Group [Nl DE GRUYTER
an informa business -
G
STANFORD %
UNIVERSITY | PRESS
palgrave

[ma]
w THE UNIVERSITY OF CHICAGO PRESS

DUKE

UNIVERSITY
PRESS

COLUMBIA
UNIVERSITY
PRESS

11
m
Harvard
University
Press

macmillan

BLOOMSBURY

UNIVERSITY
of CALIFORNIA
PRESS
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Grad-level

NON-ENGLISH

Editori @ Laterza

THOMSON REUTERS

ARANZADI

m

\\5'—3 World Scientific
Connecting Great Minds

SCHAFFER
POESCHEL

EEIERLANG

KoganPage

Professional

SH. o - . - - PERSONAL & PROFESSIONAL ;
- INTRO-LEVEL (100-200) UPPER-LEVEL (300-GRAD) DEVELOPMENT

ENGLISH

SIMON &
SCHUSTER

EELHarvard
(3¢ /Business
&Y Review

2 snerad
CIPD

Chartered Institute
of Personnel and
Development

3 by

Harper
Collins

NON-ENGLISH

4\ MONDADORI

HAUFE.Group

@ BOMPIANT

GMAT

"

CFA Institute

RIBA Wy

Royal Institute of
British Architects

Packt>



THE SOLUTION

A win-win for students & publishers

TRADITIONAL MODEL

$500

si00 TR RRRURURUROTORURNURURRTRYL. | U
$300 $257

A 5413

$100

Student Lost to

& Piracy

o AFFORDABILITY

We reduce demand for piracy
and used materials by offering
students an affordable option to
access their course materials

Perlego

Publisher
Spend Secondary Revenue

PERLEGO MODEL

27%

student annual
saving

173%

gross profitincrease
for publishers

A

o
(2]
$7 [5)
— $300
$78 $195
$71

Printing & Retail Publisher
Supply Margin GP
Chain :

Student Lost to
Spend Secondary
& Piracy

Publisher  Printing & Per\ego Publlshel
Revenue Supply
Chain

© CONVENIENCE

We reduce demand for piracy and
used books by offering students a
simple way to access all of their
course materials

© STREAMING

We cut supply of pirated

files by offering students
streaming-only access to
their materials

0 SHORTER SUPPLY-CHAIN

Our simple direct-to-consumer
model cuts the supply chain
intermediaries of the print model

Strictly confidential

KEY BENEFITS

FOR STUDENTS
e Affordable access to materials
e Convenient one-stop-shop

e Improved learning & efficiency

FOR PUBLISHERS
e Monetise more adoptions
e Increase margin

e Power decisions with data

Comparative economics for illustrative
purposes only. Source: Management
information and forecasts

GP: Gross Profit



HOW WE PAY PUBLISHERS

A fair and scalable royalty model

Our unique royalty model allows publishers to generate incremental
revenue on a rapidly growing price-sensitive audience that would

otherwise read pirated or used copies. We pay publishers 65% of our

0
subscription fee, based on the consumption and digital list price of their 65 A)
Royalty pool
titles, weighed against all the other titles read by the same user that £7.80 per user/month

month. Perlego retains a fixed 35% margin on subscription revenues.

EXAMPLE

Sam read 2 books this month Digital list price % of book read Value of content read Publisher’s royalties
Book 1 - Publisher A £50 50% = £25 (76%) ——» 76% x £7.80 = £5.91
Book 2 - Publisher B £20 40% = £8 (24%) —  24% x £7.80 = £1.89

Perlego Strictly confidential




THE MARKET

Perlego has the winning product and business model

SINGLE
PUBLISHER

UNIVERSITY
DELIVERY

TRADITIONAL
BOOKSTORES

STUDY HELP

Perlego

COMPETITORS

Only a small portion of student’s course materials
Poor and dispersive learning experience for students
Limited academic freedom for instructors

Institutional spend only
Complex institution-specific white-label deals

Box-ticking learning experience, poor UX for students

Prohibitively expensive for students
Transaction-only, no learning experience
Rapidly declining print format

Costly supply chain for publishers

Student spend only
Bad reputation with instructors & universities (cheating, Al)

Bad reputation with publishers (IP infringement, Al)

¢ CENGAGE
UNLIM(TED @ Pearson+

(i JEe Lol WileyPLUS |

Vital EBSCO
B Bibliu BRedShelf
amazon QFollett

BARNES -NOBLE

Chegg

u Course Hero

Strictly confidential

WHY PERLEGO WINS

All the student materials
in one simple place,
for a simple price

Capturing the entire spend,
regardless of who pays
(DTC + B2B)

Affordable and accessible
for students, with
a digital-first learning experience

A trusted solution
for publishers and universities




THE MARKET

A large opportunity in a global market ripe for disruption

EUROPE-LATAM NORTHAM

S19B

ROW HE COURSE MATERIALS

$10B

SCHOLARLY JOURNALS

$2B $5B $3B
HE LMS HE HOMEWORK & STUDY HE WRITING

B Home market HED Course Materials market computed on current UK ARPU (Average Revenue Per User) multiplied by HE student population for each country, adjusted to local
markets for GNI $PPP (Gross National Income in Purchasing Power Parity) and local average textbook price differences. HE Homework & Study and HE Writing
market sizes using average ARPU from players, adjusted for local GNI $PPP multiplied by HE student population for each country. HE LMS market size from
Service available ListEdtech (2019). Scholarly journals market size from STM Association (2015). CORE market includes all English-speaking countries outside of North America,
Adjacent market for future NORTHAM includes USA and Canada, EUROPE-LATAM groups European (excl. UK and Ireland) and Latin American countries and ROW includes all other countries.

B Markets entering

Perlego Strictly confidential 16


https://listedtech.com/blog/update-on-the-k-12-lms-historical-market/
https://listedtech.com/blog/update-on-the-k-12-lms-historical-market/
https://www.stm-assoc.org/2015_02_20_STM_Report_2015.pdf

THE MARKET

Digital global education expenditure set for sustained growth

GLOBAL EDUCATION MARKET EXPENDITURE
($ IN TRILLIONS)

10
Global corporate expenditure
training in 2018 was ~$366B and
was $167B in North America alone
8
6
4 +4.1%

CAGR 2018E-2025E

+4.6%

CAGR 2018E-2030E

2000A 2005A 2010A 2015A 2018E 2025E 2030E

Perlego Strictly confidential

DIGITALEDUCATION MARKET
EXPENDITURE ($ IN BILLIONS)

400 4.4%

% of total education
expenditure

343.2

300

2.6%

% of total education

expenditure

200
153.4
100
+12.2%

CAGR 2018E-2025E

2018E 2025E

Digital spend accounts for
only 2.6% of global education
spend, and is only expected
to reach ~4% by 2025

Spend on education has
increased over time, however
governments have struggled
in the past to fund education
at levels they did previously.

Education to date has not
drawn enough private capital
to fund innovation.


https://www.holoniq.com/notes/10-charts-for-a-changing-education-market

What’s next
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GO-TO-MARKET MODEL

We have a proven playbook to enter each new market

GTM STAGE

CONTENT

DTC

B2B2C

Perlego

P validation

Minimum Viable Library

Discounted ARPU for initial growth
Centralised acquisition campaigns

Initial institutional pilots

LOSS

Growth

Scale library

Discounting phased out as PMF 1t
Grow SEO

Build S&M team
Land

INFLECTION POINT

Strictly confidential

#iScale +¢Maturity

Majority of student curriculum Leading curriculum coverage

Local platform experience
Increase ARPU as PMF 1
Scale SEO, reduce paid marketing

Optimised local offer
Optimal ARPU with high PMF
SEO and virality, no paid

Grow S&M team Established S&M team
Expand DTC bridge

PROFIT



